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Example Results of the Al Readiness Check

Law firms enter their website URL into the Al Readiness Check and click Get My Free Score Now. A detailed report is produced in 60 seconds.

The following is an example of what the report looks like, and the type of information provided in the report’s main sections:

Summary Findings & Overall Score
Al Readiness Breakdown

Six Al Infrastructure Signals

Key Findings (Recommendations)
Up Next: Complete Website Audit
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Services Why Us How It Works Articles Free Al Readiness Check

Is Your Law Firm Visible to Al?

When clients ask ChatGPT or Google Al to recommend a lawyer, does

your firm show up?

Get your letter grade, Al visibility score, category breakdown, and

actionable recommendations in 60 seconds.

yourfirm.ca Get My Free Score Now
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1. Overall Al Visibility Grade

The first section has an Al visibility grade based on what checks are passed during the assessment. There’s a brief summary of the findings,
which notes strengths and weaknesses, and whether improvements are needed, followed by the list of pages analyzed.

C

61/100

42 of 73 checks passed across 9 page(s)

www.examplelawfirm.com has a foundation for Al visibility but significant gaps
remain across several areas. Al assistants may reference your firm, but competitors
with stronger signals will be cited more often and more accurately.

PAGES ANALYZED

Homepage Our Firm Our Team Other Law Services Personal Injury Car Accidents Contact Reviews News
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2. Al Readiness Breakdown

The second part of the Al Readiness Check shows a breakdown of what’s assessed. The website is scored on six core factors that affect a law
firm’s Al visibility. Each category has a simple explanation of what the diagnostic tool looked for when determining the score. LawOnline.Ca
recommends firms address anything below 80.

In this example, there are several low scores that indicate significant improvements could be made to become Al-ready and improve Al visibility.

Al Readiness Breakdown

Al Infrastructure Trust & Credibility Practice Area Optimization
55/100 72/100 80/100

] ]
Local SEO Content & Authority Technical Health

52/100 55/100 58/100

] ] ]
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3. Inside Infrastructure
This part focuses on the technical components that are specific to the website framework needed for Al visibility. From discoverability to
readability, the diagnostic tool assesses six signals, which are used to score the Al Infrastructure category in the above breakdown.

INSIDE Al INFRASTRUCTURE

The six technical signals that make up your Al Infrastructure score above.

Discoverability & Crawlability Schema & Structured Data Readability

and search engines find and Does your site use structured dat

LD) to describe your firm to machines? density that Al can parse and cite®

36/100 81/100

O O
LLM-Friendly Formatting Crawl Access Firm Identity
Alre neadings lists, and FAQs structured so Al and na s kin
Al can extract answers? f s a verifiable
58/100 82/100 -
O N 31/100
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4. Key Findings
The last part of the Al Readiness Check report lists five high-priority recommendations. If addressed, these key changes, updates, and
opportunities will improve the firm’s website’s Al visibility.

Key Findings

)

O
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Legal Schema Markup high impact

No Attorney/LegalService/LawFirm schema markup found. This structured data helps Google display rich results for your firm.

Office Hours high impact

No office hours found. Display hours prominently and in schema markup for Google rich results.

Google Business Profile Signal medium impact

No link to Google Business Profile found. Linking to your GBFP helps visitors leave reviews and find your location.

OpenGraph Tags medium impact

0/6 OpenGraph tags found (title: missing, description: missing, image: missing, type: missing, url: missing, siteName: missing).

Complete OG tags help Al systems understand your page when it appears in citations and social shares.

Legal Industry Schema medium impact

No business or legal schema found. Al assistants cannot reliably identify what your firm does. Add Attorney or LegalService
schema markup.
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5. Up Next

Law firms can receive a more in-depth analysis with a free website audit from LawOnline.Ca. It assesses search visibility, website health across 17
categories, and competitive standing, complete with additional recommendations. Reports are sent within 5 business days.
Remember to share the results of the Al Readiness Check with your network on LinkedIn or X.

+5 Detailed Recommendations

This instant check covers the highlights. Our team provides a comprehensive, hands-on audit that includes
everything above plus:

Competitor comparison in your practice area and
city

Specific schema markup code for your firm

Content strategy for Al visibility

Priority-ranked action plan

Thisis a utomated sample based on up to 10 pags desults are not guaranteed to be urate and may b
less reliable for larger firm websites. Our free full audit reviews your entire site with human reviewers fi

Share your results:

m Share on Linkedin
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